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FANTASY AND ROMANCE are at the centre of 

the handmade designs from Dilay Yildiz, owner 

and founder of The House of Gallants, the ultra-hip 

Istanbul-based men’s jewellery brand. And, after 

only four years in business, her designs are breathing 

life into Turkey’s fashion and jewellery scene.

  Many House of Gallants customers are men 

who have not worn jewellery before, but – after 

having one piece – they often return for a second 

or a third. “It seems to be quite a trend now,” says 

Dilay. “When The House of Gallants’ showroom was 

first opened, we had only a handful of customers. 

I think a lot of men were a bit afraid of the idea 

of jewellery, and they wouldn’t have been very 

comfortable with wearing a bracelet or a ring. But 

we are now seeing them all over the place – and 

necklaces too.”

  At the age of 23, Dilay – driven by a passion to 

create jewellery for men, and with no background  

in design or craftsmanship – headed to Istanbul’s 

ancient Grand Bazaar, where she had the good 

fortune to meet Hraç Arslanyan. “He is an excellent 

artist who taught me everything about the jewellery 

industry,” says Dilay. “His skill has been handed 

down through generations of Armenian craftsman, 

who are renowned in Turkey as the best in this field.”

  The chief inspiration for The House of Gallants 

was Greek mythology and fantasy drama, and an 

affection for the sophistication and fine craftsmanship 

associated with the English aristocratic taste. “I see 

The House of Gallants as representing the modern 

gentleman,” says Dilay. “He is strong and chivalrous, 

but with elegance and style. He appreciates quality, 

along with original touches that express his  

own personality. Individuality is a large part of  

our appeal.”

  Everything that The House of Gallants sells  

is handmade and most of it is limited edition. 

Each piece is in 18-carat gold or silver and features 

precious gemstones, crowned with handmade 

leathers and organic materials such as special-cut 

buffalo horn.

  Customers of The House of Gallants can also 

commission bespoke jewellery, which is created 

by an expert design and marketing team. “Our 

customers discuss their inspirations and desires with 

our expert team,” says Dilay. “We then design a 3D 

sketch to give them a clear idea about specification 

like material, shape or size.”

  As well as men, many House of Gallants 

customers are women who are looking to buy  

a gift for a special occasion. “It’s not always easy 

to buy for men, so they are delighted to find an 

original solution,” says Dilay. “There is romance in 

the gift, as well as within the mythology and the 

designs. It’s romantic in more ways than one.” 

  The House of Gallants’ main showroom is in the 

chic and prestigious Nişantaşı quarter – Istanbul’s 

equivalent to London’s Bond Street. In addition to 

this showroom, plans are underway to open the 

brand’s first international showroom in London.  

“The main principle of the House of Gallants is to 

keep the high quality and aesthetic beauty of our 

wide range of products,” says Dilay,  “from cufflinks 

to tie clips, from necklaces to rosaries.”

— www.thehouseofgallants.com
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